D- 400/DPI/MCD/2025-26 Dated : 09/03/2026

Expression of Interest (Eol)

for

Empanelment of Newspapers, Magazines, FM Radio/TV Channels, digital advertisement
through website and Apps of Newspapers, Magazines ,News Channels, OTT Platforms,
ticket booking apps and UPI App, SMS, Whatsapp, Voice Calls, Nukkad Natak, and other
Outdoor /Indoor advertising agencies with their advertisement rates & tariffs for the

Financial Year-2026-27 and 2027-28.

DIRECTORATE OF PRESS & INFORMATION
MUNICIPAL CORPORATION OF DELHI
A-BLOCK, SPM CIVIC CENTRE, MINTO ROAD

pressinfo@gmail.com
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1. Important Dates :

Document Submission Start Date 09/03/2026 04:00 P.M
Last Date of Submission 23/03/2026 04:00 P.M
| Opening of Submission 24/03/2026

The Directorate of Press & Information (P&I), being the Nodal Department of Corporation, is responsible
for dissemination of information relating to the initiatives, policies, and schemes of the Corporation to the
public at large. It publishes Public Notices, Tender advertisements, and other communication materials of
various departments through newspapers, and also conducts public relations/awareness campaigns via FM
radio/TV channels, Bulk SMS/Voice calls/WhatsApp messages, and other media channels.

1 The existing panel of Newspapers, Magazines, Radio and Television Channels, and Outdoor Media Agencies, |
along with their approved advertisement rates and tariffs for the financial year 2025-26, is valid up to 31st |
' March 2026. Accordingly, the process of empanelment for fixing advertisement rates and tariffs for the next $
' two financial year is being initiated. The empanelment shall be effective for a period of two years, i.e., from |
' 1st April 2026 to 31st March 2028.

| The empanelment process shall be undertaken under the following Six Panels i.e (Panel-I) for Newspapers |
| and Magazines , (Panel- II) for FM Radio and T.V Channels, (Panel-III) for Outdoor /Indoor |
advertisements Media , (Panel- IV) for SMS/Voice calls/WhatsApp messages. (Panel-V] for Digital |
advertisement through website and Apps of Newspapers, Magazines ,News Channels, OTT Platforms, ticket |
booking apps and UPI App and (PANEL -VI) for Nukkad-Natak. 1‘

|

}
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1. Eligibility Condition for empanelment under various categories shall be as follows;

| PANEL - I (NEWSPAPERS) |
| (a) It must have been uninterruptedly and regularly under publication for a minimum period of 24 months

prior to the date of application. ‘
(b) Newspaper must have a minimum circulation of not less than 15,000 copies per publishing for being
considered eligible for empanelment. 1
(c) It must be registered with Registrar of Newspapers for India (RNI) |
(d) It should have valid PAN and GST registration certificate.
(e) The DAVP rates as and when revised by the DAVP shall be applicable to MCD forDelhi edition as well as
All India Edition.
(f) The circulation claimed should be applicable only issued by ABC. No other claim will be considered.
(g) MCD reserve the right to accept or reject any quotations without assigning any reason thereof.
(h) Preference will be given to those newspaper for empanelled with Corporation which regular published
the MCD related news in their Newspaper.

l

PANEL -1I ( FM Radio /TV Channels)
(a)FM radio Channels must be empanelled on DAVP/CBC.
(b)TV Channels must be empanelled on DAVP/CBC.
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PANEL -III (Outdoor/Indoor advertising agencies)

(a)Outdoor/Indoor advertising agencies must be empanelled on DAVP/CBC and have executed
Outdoor/Indoor advertising work for government /PSUs/ Local bodies during last two (2) years in Delhi
NCR.

(b) The agency must not have been blacklisted or debarred by any Central Gov.,StateGov.,PSU, or Statutory
authority as on the date of submission.

PANEL - IV ( Bulk SMS/ Voice Calls/ Whatsapp messages)

Eligibility criteria for Empanelment of Bulk SMS/Whatsapp/ Voice call

least three (3) Telecom Service Operators operating in Delhi.
(b) It should have registered office in Delhi/NCR.

Gov./PSUs with demonstrated experience of successfully delivering at least two (2) Crore SMSesin a
single month for any government/PSU. (Relevant Work Orders to be submitted)

submitted)

Gov./PSUs with demonstrated experience of successfully delivering at least two (2) Crore Voice Calls
in a single month for any government/PSU. (Relevant Work Orders to be submitted)

(f) The bidder must not have been blacklisted or debarred by any Central Gov.StateGov.PSU, or
Statutory authority as on the date of submission.

year i.e 2023-24 and 2024-25. (Attach CA Certified Copy)
(h) Agency (technically qualified) which offer lowest rate will be selected.

| PANEL -V (Digital advertisements on Newspapers/Magazine’s and News Channel websites Apps,
Payment App)

website and Apps.
(b) Digital version of Newspapers/Magazines/TV Channels, should quote separate rates for speuﬁc
placement of the standard banner sizes on CPTI (Cost Per Thousand Impression) basis. |

for banners and fixed banners for 6 Hrs/24 Hrs).

'l

(a) The bidder must be registered with TRAI as a telemarketer and must have active tie-ups with at ﬂ

i

(e) The bidder must have a minimum of two years’ experience of providing Voice Call services to |

(g) The bidder must have an annual turnover of not less than Rs 5 Crore in each of the last two financial

(a) Digital version of Newspapers/Magazines/TV Channels, OTT Platforms, ticket booking Apps and UPI
App, should either offer DAVP rates or lower rates other than DAVP for advertisement on their |

|

(c) The bidder must have a minimum of two years’ experience of providing Bulk SMS services to 1

|
|

(d) The bidder must have a minimum of two years’ experience of providing WhatsApp message services |
to Gov./PSUs with demonstrated experience of successfully delivering at least two (2] Crore {
WhatsApp messages in a single month for any government/PSU. (Relevant Work Orders to be |

Furthermore, the website /apps should quote separate rates for TOP, BOTTOM and SIDE posmons
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PANEL -vI (Nukkad-Natak) .

(@)The agency must have prior experience of at least two years in conducting NukkadNatak (street»plays)
with a proven track record of successful performances in relevant social campaigns or events for

government campaigns. (Work Orders required)

(b) It must be a registered agency (NGO, theatre group, cultural association, etc.) with valid legal status and
registration. (Documentary Proof Required)

(c) Agency which offer DAVP rate or rate lowest than DAVP will be consider for selection.

2. Guidelines for releasing of Tender/Public Notice

() Those Newspapers which are economical and cost effective and also cover MCD’s activities will be
considered for release of advertisements on priority.

(b) In view of Rule 161 of GFR-2017, the Press Publicity is not required in the case of NITs for the
estimated value of less than Rs.50 lacs where the tenders are invited from the agencies empanelled
with MCD and details of NIT are available on Website of MCD. However, press publicity will continue in
case of all other types of tenders, public notices, and advertisements etc. of eligible category.

(c) Where the tenders are to be invited with tender amount more than 50 Lakh from the contractors/firms
which are duly registered with the MCD, the advertisements of NIT’s will be released in Local dailies
only but in other cases where tenders are invited from the contractors/firms other than MCD
contractors also, the advertisement of NITs will normally be made on ‘All India Basis’ i.e in Newspapers
having editions in cities other than Delhi.

(d) As per Section 439 of the DMC Act, 1957 (Amended 1993), advertisements, public notices, tenders
(NITs) etc. will be published, if practicable, in at least three newspapers, in Hindi, English and Urdu or
Punjabi languages.

(e) Public Interest and Revenue earning advertisements would be broadcast/telecast from approved Delhi
based FM Radio/TV Channels or other Outdoor/Indoor media on specific request of the concerned

department of MCD.
(f) The revision of DAVP rates, if any, shall automatically be applicable to MCD and would not require fresh

sanction from authorities.
(g) The rates for special position or slot, local page or Sunday etc. will not be entertained.
(h) The publications DAVP rates would be required to give place to advertisements issued by MCD as per

its instruction i.e. local page, back page etc.

3. In addition to this, the following guidelines will be followed to reduce the expenditure on NITs
by all Departments for release NITs;

(a) All NITs submitted by concerned department for release in newspapers should be in precise form
mentioning: - Tender Number, NIT Date Name of work and tentative Value/quantity of Tender Last | |
date issue, submission of tender and other relevant dates for complete NIT details reference to MCD
website may also be mentioned. This will accordingly help in reducing the size of NITs by Directorate of
Press & Information

(b) For release of NITs in Newspapers in Delhi, DAVP rates papers will be preferred. For release in All India
basis either of English/Hindi newspapers all India edition be taken for wider circulation but preference

be given to DAVP rates/newspapers.
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4. The release to the empanel categories shall be subject to the following terms and conditions.

(a) Those Newspapers which are economical and cost effective and also cover MCD’s activities will be
considered for release of advertisements on priority.

(b) It would be obligatory on part of all publications to regularly provide two copies of their newspaper
everyday in the Directorate of Press & Information irrespective of the fact whether they carry or do not
carry MCD advertisements _

(c) Decision of the Director (Press & Information), MCD shall be final and binding upon newspapers with
regard to release of advertisements, tariff and allied matters.

(d) In case two or more agencies are empanelled for the same media, it will be sole discretion of Director
(P&I) to either distribute the work with one or two or amongst all.

(e) Newspapers, Magazines, Radio and TV Channels or any empanelled media must not receive any
advertisement of MCD from any other Department except Directorate of Press & Information otherwise
the media will be debarred for atleast 2 years from empanelment list of Directorate of Press and

Information.

(f) MCD does not accept any term & condition or time period for making payment for its advertisement
and does not make any commitment about time of payment for the advertisements released by MCD
through any of its empanelled media.

(g) The DAVP rates as and when revised by the DAVP shall be applicable to MCD for Delhi edition as well as
All India Edition.

(h) The rates and available media with the empanelled agencies will based on the CBC/DAVP rates and
conditions. Any revision in the DAVP rates—whether increase or decrease—or addition of new
media/sites by DAVP shall automatically be applicable to the empanelled agencies under the Municipal

Corporation as well.
(i) All disputes shall be subject to the jurisdiction of courts in Delhi only.

Since, Directorate of Press & Information is the Nodal department for issuing advertisements on behalf of
all departments of Corporation, no other departments is authorized to issue advertisement directly to
Newspapers, Magazines, FM /TV Channels, or other Outdoor media agencies. Hence, Newspapers/ FM
Channels/TV Channels, or other outdoor advertising agencies must not receive any advertisement directly

from any other department except Press & Information.

5. Process of Submission

(a) The interested media should submit the rates in Sealed Cover in prescribed proforma (attached in

RFP- Annexure.)
(b) Rates and Tariffs should be submitted in the office of Directorate of Press and Information, A-Block,

5th Floor, Dr. S.P.M Civic Centre by 23/03/2026, 04:00 P.M.
(c) The envelope containing quotations should be sealed and address to Director, Press and Information
with clearly marked the subject heading -“Advertisement Rates for Panel for the FY- 2026-28".
(d) For Bulk SMS/Whatsapp/ Voice Call, agency should submit two envelope in which one is technical
and another is financial. Financial bid will be open of those agencies which will qualify the eligibility

criteria.
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